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Top Vertical Categories Ranked by Percent of US
Internet Users Whose Visits Came from Search
Engines, September 2007*

1. Education 44.64%

2. Health and medical 44.43%
3. Food and beverage 39.74%
39.16%

34.73%

6. Travel 32.51%

7. Government 31.78%

8. Shopping and classifieds 25.55%

9. Aviation 24.85%

10. Automotive 23.75%
11. Lifestyle 23.19%

12. News and media 20.89%
13. Entertainment 20.81%

14. Gambling 20.63%

15. Business and finance 17.00%

16. Computers and Internet 13.90%

9.84%

All categories 24.45%

Note: *four weeks ending September 29, 2007
Source: Hitwise, October 2007 as cited in Advertising Age, "Search Fact
Pack 2007," November 2007
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Demographic Profile of US Internet Users Who Search
Online for Health Information, August 2006 (% of
respondents)
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Gender

Female T4%
Male A5%
Age

18-29 23%
30-49 A5%
50-64 23%
G5+ 6%
Education

Less than high school 5%
High schoal diploma %
Some collegs 7%
College degree of more 40%
Online experience

=2 yRars 3%
2.3 years %
4.5 years 15%
&+ years 72%
[ hold Internet technology

Dial-up 23%
Broadband 5%

Naote: ni=1504 18+
Source: Pew internet & Amencan Life Project, "Onling Health Search 2008,
Ootober 2006
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Most Trusted Resources for Health and Wellness
Information among US Adult Internet Users,
December 2007 (% of respondents)

Primary care physician
Specialist physician
Nurse or nurse practitioner
Pharmacist .
- E 03 n
Internet /81
I - s
" %
Someone else with the same condition
I ’
Relatives/friends/co-workers C
Disease associations or support groups 0 1 %
Newspapers/magazines
e
Pharmaceutical companies * x

TV
B

Note: n=1,084 ages 18+, respondents were asked to select three
resources

Source: iCrossing, "How America Searches: Health and Wellness"
conducted by Opinion Research Corporation, January 14, 2008
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