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RESEARCH BRIEF: Mobile Phone Marketing

Mobile Marketing Landscape Mobile Internet Consumer Habits
According to Nielson there are a total of 267 raillimo- According to eMarketer there is a 43-34 gendeit spl
bile phone subscribers in the US and 49.7 millibthese among males/females who recall viewing Mobile ad-
subscribers are actively using the mobile web eachth. vertising in Q1 of 2009. Also, Hispanics have ghtar

propensity to recall Mobile Advertising compared to

. . . ther r thnicities.
Monthly Mobile Internet Unique Audience other race/ethnicities

Demographic Profile of US Mobile Phone Users Who
Recall Viewing Mobile Advertising, Q1 2009 (% of
respondents in each group)

Gender
Mal 43%
Fermale %
= Race/ethnicity
--nnnnmmm White e
African-Amencan 0%
Source: Neilson Mobile 2008 Age
By 2013 eMarketer predicts there will be 134 miilie 2534 A%
mobile internet users. 3549 39%
50-6d 8%
US Internet Users and Mobile Internet Users, &5+ 16%
2008-201 ns) Total 8%
Source: Brightkite, nc, and Gk NOP Research, "Mabile Advertising Report.

Tt Quarter 2009, " provided to eMarketer, May 14, 2009
103964 e eharketer com

Consumer Mobile Activities by Age

P+ | 1307 | 1824 | 1534 | 3544 | 4554 | 5564 | 65+

Text 5% | 80% | 8% | 4% | 64% | S0% | 3% | S0%
Email 18% | 0% | 6% | 2% | Uk | 13% %% %
Picture Message| 29% | 48% | 51% | 4l% | 9% | 20% | % | 6%
Get Maps 6 | 6% | &% | %% [ Th | 4% % 1%
Check Weather | 9% B | L% | 4% | 1% | e 6% i
ReadNews | &% | 6 | W0 | 13% | 1% | 7% iy L

Internet users M Mobile Internet users Source: Nielson Mobile 2008
ISource, eMarketer, June 2009
103943 i eMarketer.com It is important to note that the 65+ age groupnis e
gaged in text messaging. Mobile activities aretioon
Worldwide SMS volumes are expected to grow from ing to rise against all ages.

2.6 trillion in 2007 to 5.5 trillion in 2013.

fuor



TEL 312.752.4331

fuordigit:

12.977.087

(s ]

4

35 EAST WACKER DRIVE 14TH FLOOR | CHICAGO, IL. 60601

Mobile Internet Consumer Habits (cont.) Mobile Opportunities

Percent Growth Among Top Internet Categories 2008-
2009

38%

Source: Nielson Mobile 2008

Mobile Content Activities of US Mobile Subscribers,
November 2008 (thousands and % of mobile
subscribers)

Subscribers % mohile

subscribers
sent/received photos or videos 63,736 27.7%
Recalved SM5 ads 54 522 23.9%
Accessad news and informatian via browser 41,294 18.2%
Lised e-rmail 38,370 16.7%
Listenad to music 21,008 2.1%
Accessad soclal networking sites 20,458 2.0%
Played downloaded game 20,448 £.9%
Purchased ringtones 19,564 B5%
Accessed downloaded application 18,337 B.0%
Watched video 1523 3.3%

Note: thres-marth average for perfod ending November 2008
Source; comscore MMetrics as cited in press release, January 30, 2009

01324 Wt eharketer com

The popularity of mobile gaming is on the rise.céud-
ing to eMarketing mobile customers are doing mhent
just talking and texting, 57% of them are also plgy
games on their wireless device.
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Mobile works at a very personal level, allowingruia to
develop an on-going dialogue with consumers tadbuil
brand loyalty. Mobile advertising can be usedeitner
branding or direct response and has the abilitytegrate
with traditional media.

Internet Banners, Text Links, Pre-Roll Video: Similar to
online advertising purchased to run across netwbsdites
SMS (Short Message Service): common term for the
sending of “short” (160 character or fewer, inchgli

spaces) text message to mobile phones

3rd Party Application Sponsorships. Reach a captive
audience of mobile consumers within trusted appboa

Search: Currently 5.2 million US mobile searches ex-
pected to reach 56.3 million by 2013

Mobile Marketing Results

- Mobile - Online

adaa.

AidedBrand  Ad Awareness Messa Brand Purchase intent
Awareness Associafi 0“ Favorability

Source: Dynamic Logic 2008

Mobile proves to be three times more powerful than
online advertising for raising purchase intentniokréa-
vorability, and ad awareness according to Dynamic
Logic.



