
RESEARCH BRIEF:  Mobile Phone Marketing  

According to Nielson there are a total of 267 million mo-
bile phone subscribers in the US and 49.7 million of these 
subscribers are actively using the mobile web each month.  

Mobile Marketing Landscape 

Monthly Mobile Internet Unique Audience 

By 2013 eMarketer predicts there will be 134 million + 
mobile internet users. 

Mobile Internet Consumer Habits 

According to eMarketer  there is a 43-34 gender split 
among males/females who recall viewing Mobile ad-
vertising in Q1 of 2009.  Also, Hispanics have a higher 
propensity to recall Mobile Advertising compared to  
other race/ethnicities. 

Worldwide SMS volumes are expected to grow from 
2.6 trillion in 2007 to 5.5 trillion in 2013. 

Consumer Mobile Activities by Age 

It is important to note that the 65+ age group is en-
gaged in text messaging.  Mobile activities are continu-
ing to rise against all ages. 

Source: Neilson Mobile 2008 

Source: Nielson Mobile 2008 



Mobile works at a very personal level, allowing brands to 
develop an on-going dialogue with consumers to build 
brand loyalty.  Mobile advertising can be used for either 
branding or direct response and has the ability to integrate 
with traditional media. 
 
 
Internet Banners, Text Links, Pre-Roll Video:  Similar to 
online advertising purchased to run across network of sites 
 
SMS (Short Message Service):  common term for the 
sending of “short” (160 character or fewer, including 
spaces) text message to mobile phones 
 
3rd Party Application Sponsorships:  Reach a captive 
audience of mobile consumers within trusted applications 
 
Search: Currently 5.2 million US mobile searches ex-
pected to reach 56.3 million by 2013 
 
 
 

 

Percent Growth Among Top Internet Categories 2008-
2009 

Mobile Opportunities 

Mobile Marketing Results 

Mobile Internet Consumer Habits (cont.) 

Mobile proves to be three times more powerful than 
online advertising for raising purchase intent, brand fa-
vorability, and ad awareness according to Dynamic 
Logic.  
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The popularity of mobile gaming is on the rise.  Accord-
ing to eMarketing mobile customers are doing more then 
just talking and texting, 57% of them are also playing 
games on their wireless device. 


